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METALPOINT HYPERGUARD™
Close the Door on Organized Retail Crime

MERCHANDISE AVAILABILITY SOLUTIONS



ADVANCED DIGITAL 3D SENSING
identifi es metal in foil lined bags and magnets

LOCATION IDENTIFICATION 
identifi es possible threats by entrance / exits

MONITORING OF MULTIPLE DOORS
or aisles

SHOPPING CART EXCLUSION
screens out unnecessary alarms 

INTEGRATE INTO EVOLVE iRANGE
or as a stand alone deterrent 

DISCREET ALARM OPTIONS
alerts can be sent to pagers, smart phones etc

It seems that organized retail crime (ORC) is increasing and the technologies gangs can obtain, are sometimes 
defeating our traditional EAS solutions.  How can we deter ORC gangs from targeting our store in the fi rst place 
and if they do come into the store, how can we insure the safely of our staff  and our merchandise?

 
ORC is a key concern for retailers and in 2013, the global cost of retail crime stood at $180.38 billion.* ORC 
gangs have attempted to defeat EAS systems using foil bags and stolen/illegal magnets to detach security 
tags regardless of the EAS technology installed.  Now these illegal methods can be instantly detectable with 
Metalpoint HyperGuard.  Metalpoint HyperGuard is a digital soft-driven solution designed to deter ORC theft 
and give retailers more information on where and what ORC threats are entering stores.  Available as a stand 
alone solution to deter potential threats or integrated into existing EAS solutions - see below chart for options 
-  providing a more discreet  option. 

Close the Door on Organized Retail Crime
METALPOINT HYPERGUARD™

HYPERGUARD
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Dimensions
Stand alone antenna
HEIGHT:  with plexi mounting foot
                  151.5 cm / 59.6 in
WIDTH:    12.0 cm / 4.7 in
or
WIDTH:    18.0 cm / 7.1 in
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Part Numbers
10108213  12 cm / 4.7 in
10108214  18 cm / 7.1 in

*according to the 2013/2014 Global Retail Th eft  Barometer


